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Introduction

The purpose of this report is to provide an update to the Healthcheck that was completed for Burton Latimer town centre in June 2011. This update focuses on changes of use to units in the town centre indicators A1 and A6 in the original Healthcheck. These indicators have been updated as these are the indicators likely to show any short term changes in the health of the town centre which may have taken place in the time since the original Healthcheck was completed.

To carry out this update a use class survey was completed in Burton Latimer in October 2012. The findings of this data collection and an assessment of any changes in the health of Burton Latimer town centre since the original Healthcheck was completed are set out below.

Changes in Use of Units – indicators A1 and A6
The following table provides a comparison of the retailer categories represented in Burton Latimer town centre between June 2011 and October 2012 and compares these to the national average. Numbers indicated in red are categories where the retailer representation in Burton Latimer falls below the national average.

Table 1 - Update of Figure 1 of the June 2011 Healthcheck

	
	
	
	
	
	
	

	Goad Code
	Retailer Category
	UK Average (May 2010) %
	Number of units 2011
	% of total units 2011
	Number of units 2012
	% of total units 2012

	Convenience goods retailers

	G1A
	Bakers
	1.97%
	1
	3.0%
	1
	3.0%

	G1B
	Butchers
	0.82%
	0
	0%
	0
	0%

	G1C
	Greengrocers and fishmongers
	0.66%
	0
	0%
	0
	0%

	G1D
	Grocery and frozen foods
	3.01%
	1
	3.0%
	1(1)
	3.0%

	G1E
	Off-licences and home brew
	0.68%
	0
	0%
	0
	0%

	G1F
	Confectioners, tobacconists, newsagents 
	2.38%
	1
	3.0%
	1
	3.0%

	Total
	
	9.52%
	3
	9.1%
	3(4)
	9.1%

	Comparison goods retailers

	G2A
	Footwear and repairs
	1.98%
	0
	0%
	0
	0%

	G2B
	Men’s and Boy’s wear
	1.04%
	0
	0%
	0
	0%

	G2C
	Women’s, Girl’s and Children’s clothing
	4.90%
	0
	0%
	0
	0%

	G2D
	Mixed and general clothing
	3.41%
	0
	0%
	0
	0%

	G2E
	Furniture, carpets and textiles
	3.80%
	0
	0%
	0
	0%

	G2F
	Booksellers, arts & crafts, stationers, copy bureaux
	3.93%
	1
	3.0%
	0
	0%

	G2G
	Electricals, home entertainment, telephones and video 
	4.10%
	0
	0%
	0
	0%

	G2H
	DIY, hardware and household goods
	2.88%
	0
	0%
	0
	0%

	G2I
	Gifts, china, glass and leather goods
	1.64%
	2
	6.1%
	2
	6.1%

	G2J
	Cars, motorcycles and motor accessories
	1.32%
	1
	3.0%
	1
	3.0%

	G2K
	Chemists, toiletries and opticians
	3.92%
	1
	3.0%
	1
	3.0%

	G2L
	Variety, department & catalogue showrooms
	0.63%
	0
	0%
	1
	3.0%

	G2M
	Florists and gardens
	1.02%
	0
	0%
	0
	0%

	G2N
	Sports, toys, cycles and hobbies
	2.19%
	1
	3.0%
	1
	3.0%

	G2O
	Jewellers, clocks and repair
	2.11%
	0
	0%
	0
	0%

	G2P
	Charity shops, pets and other comparison
	3.75%
	1
	3.0%
	1
	3.0%

	Total
	
	42.62%
	7
	21.2%
	7
	21.2%

	Services

	G3A
	Restaurants, cafes, coffee bars, fast food & takeaways
	15.18%
	9
	27.3%
	10(1)
	30.3%

	G3B
	Hairdressers, beauty parlours & health centres
	8.05%
	5
	15.1%
	2
	6.1%

	G3C
	Laundries and dry cleaners
	1.00%
	1
	3.0%
	1
	3.0%

	G3D
	Travel agents
	1.33%
	0
	0%
	0
	0%

	G3E
	Banks and financial services (incl. accountants)
	4.18%
	1
	3.0%
	1
	3.0%

	G3F
	Building societies
	0.60%
	0
	0%
	0
	0%

	G3G
	Estate agents and auctioneers
	3.86%
	1
	3.0%
	1
	3.0%

	Total
	
	34.20%
	17
	51.4%
	15(16)
	45.5%

	Miscellaneous and vacant units

	G4A
	Employment, careers, Post Offices and information
	1.21%
	2
	6.1%
	4(3)
	12.1%

	G4B
	Vacant units (all categories)
	12.45%
	4
	12.1%
	4
	12.1%

	Total
	
	13.53%
	5
	18.3%
	8(11)
	24.2%

	
	
	
	
	
	
	

	Grand Total
	
	99.87%
	33
	100%
	33(38)
	100%

	
	
	
	
	
	
	


Conclusion

This update shows that there has been no change in the level of convenience shopping facilities in Burton Latimer town centre and the overall total remains below the national average. However, Sainsbury’s the town’s largest convenience is located outside the Established Shopping Area (ESA). If it were to be included then the overall percentage of convenience shopping in Burton Latimer would be above the national average.

There has been no change in the overall level of comparison shopping in Burton Latimer with the total percentage remaining significantly below the national average. While the overall figures are unchanged there have been some changes within the individual categories. There has been a loss of a unit in the booksellers and arts & crafts category but a gain in the variety, department and catalogue showroom category. Lloyds Pharmacy has become vacant in the time since the last survey. However, this is not reflected in the figures for this category as Latimer Opticians has been reclassified from a service unit in the previous survey to a comparison retail unit. There continues to be a significant shortfall in provision relating to clothing shops, DIY and hardware, home entertainment, telephone and video and furniture, carpets and textiles.
The total overall level of service units in the town centre has decreased from 51.4% to 45.5%. This is mainly through the loss of three units in the hairdressers, beauty parlours and health centre one of which is due to the reclassification of Latimer Opticians to a comparison retail unit. While there has been an increase of one unit in the restaurant and café category there has been no change to the remaining categories. Despite these changes, service units continue to make up the majority of units in the town centre and the overall percentage of 45.5% is well above the national average of 34.2%.

There has been an increase in the number of units in the employment, careers, post office and information category. There has been no change to the number of vacant units in the town centre and it remains slightly below the national average. Two vacant units identified in 2011 have since been occupied but Lloyds Pharmacy and the Model Shop have become vacant.
There continues to be a number of public houses and residential properties in the town centre in addition to the retail offer.
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