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2.
INFORMATION
2.1 The A6 Towns Forum has raised concern at the appearance, and quality of maintenance of highway roundabouts throughout the Borough.  Specific examples quoted included two distinctly different roundabouts at Desborough, one of which lies at the entrance to The Grange housing development (high quality example), the other at the entrance to Desborough providing access to Magnetic Park (poor quality example).  The emphasis was upon seeking means for improving the appearance of those roundabouts of poor quality.

2.2 Northamptonshire County Council (NCC) is responsible for the maintenance of roundabouts.  NCC has an agreement with Keegan Ford Sponsorship (KFS) to maintain a number of roundabouts throughout the County.  KFS maintain the roundabouts at no cost to NCC, thereby providing a significant saving to the public purse.  For maintaining the roundabouts, KFS seek consent for a number of small advertisement signs on the roundabouts, their income coming from selling the advertisement space.  As a rule, only those roundabouts carrying advertisements are maintained by KFS.  KFS has expressed its disappointment at making limited progress in installing advertisement signs on roundabouts in Kettering Borough.  
2.3 Other than savings to the public purse, improvements to the appearance of the roundabouts are likely as Northamptonshire County Council currently inspect roundabouts up to 12 times a year.  Keegan Ford’s contract requires that they inspect them 26 times a year and carry out any necessary maintenance found.
2.4 KFS’s tender agreement does not require it to provide additional planting or other environmental improvements to the appearance of roundabouts, it simply requires that they “maintain” the roundabout.  KFS has expressed that additional enhancements could be incorporated to a roundabout but only by persuading the sponsor to provide improvements.  An alternative means for improving the appearance of roundabouts is for NCC to agree to reinvest a percentage of the new revenue stream into an enhancements fund, as is the case at the following Councils: Leicestershire County Council, West Berkshire Council, Eastbourne Borough Council, Canterbury City Council, East Sussex County Council, and Medway Council.  There is therefore the potential to ask NCC to be more proactive in supporting improvements to the appearance of roundabouts.
2.5 The Borough Council received 23 applications for advertisement consent for roundabouts on 28th July 2008.  Fourteen of these applications were subsequently granted consent however, KFS have contested that these approvals are worthless, as a planning condition attached to the consent stipulates that no websites or telephone numbers should be allowed on the advertisements as they would constitute a potential distraction to drivers.  Applicants are automatically provided with the opportunity to appeal against decisions of the Council within 6 months of the issue of the decision, but no application has been appealed against. 
2.6 KFS attract sponsorship for roundabouts by erecting signs publicising a website address and telephone number – given the restrictive condition the availability of space can not therefore be properly publicised.  Kettering Borough is currently the only authority in North Northamptonshire to impose this condition.
2.7 Guidance for assessing applications for advertisement consent comes through Advertisement Consent Regulations and Planning Policy Guidance Note 19: Outdoor Advertisement Control.  Kettering Borough Council interpret this guidance to require that advertisements on traffic roundabouts do require planning permission.  Some authorities, both in and outside Northamptonshire interpret the regulations differently, in some instances authorities have felt that consent is not required, in others a single application has been considered which grants consent on all roundabouts irrespective of the specifics of the roundabout i.e. size, arms, landscaping etc.  Criteria for assessing applications are amenity and public safety.  By law, these two grounds only must be used to resolve applications.
2.8 Influencing factors in assessing the suitability of signage include:

· Can provide clutter

· Detracts from landscaping and appearance of an area

· Websites/ phone numbers are not easily assimilated quickly

· Can lead to a proliferation of signs dominating an area

· Safety concerns are greater where higher levels of traffic exist

2.9 Sponsorship does have its benefits however, in that it supports a key partner, in NCC; it helps keep Council Tax down through the sponsorship fees; and arguably it helps improve the environment by raising the level of upkeep of the roundabouts.  It is of note however, that the agreement between NCC and KFS does not necessarily require that any roundabout receives an investment in its appearance through landscape planting, public art or other specific investments in their appearance.  The relevant roundabouts and local environment are not therefore necessarily “spruced up” with investment in their appearance.
Way Forward

2.10 Offsetting the costs of roundabout maintenance with investment from the private sector in exchange for advertisement signage is supported however, the regulations are clear in relation to assessing applications against amenity and public safety criteria.  In an effort to provide fresh evidence in support of proposals it is suggested that NCC review accident statistics and provide an assessment of any safety problems that may exist at each roundabout.  This would be beneficial to members in determining planning applications in the future.
2.11 KFS states that its policy is to protect against the inclusion of telephone numbers by sponsors on advertisements as they consider them an unreasonable distraction.  So, in an effort to ensure that advertisements do not become a distraction then it is thought the Council should agree that the www.SponsorThisRoundabout.com web address only be provided, with no other user permitted to provide website addresses or telephone numbers.  In addition, any advertisement should allow for a size of typeface that would allow the driver to take it in without it becoming an undue distraction.

2.12 The Borough Council is aware that various groups and organisations have expressed an interest in improving the appearance of specific roundabouts in the Borough.  In many cases this consists of planting schemes, however in some situations it is thought that public art may be provided.  The Council is aware that some other highways authorities invest in improvements to the appearance of roundabouts by reinvesting a percentage of the revenue income into schemes that improve a roundabout’s appearance.  The potential exists for improvements to roundabouts to be generated from NCC working more proactively with various groups/ organisations and by committing a percentage of the revenue back into the appearance of the roundabouts.
2.13 The approaches proposed above have been discussed with NCC, whose response has initially been agreeable to each aspect of the Guidance Note and taking the proposals forward.
3.
CONSULTATION AND CUSTOMER IMPACT

No public consultation has been undertake in preparing this report.
4.
POLICY IMPLICATIONS

Kettering Borough Council has an obligation to work within the guidelines when making recommendations on planning applications.  Within that, it also has an obligation to assess those applications on the basis of amenity and public safety.  It is considered that in making the following recommendations Kettering Borough Council is still carrying out its function in a responsible manner.
5.
USE OF RESOURCES

In normal circumstances the Council would expect a planning application to be submitted for each roundabout.
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1.	PURPOSE OF REPORT





	To agree an approach for dealing with planning applications for roundabout sponsorship





6.	RECOMMENDATION





	It is recommended that:





NCC continue to be consulted on applications for advertisements on roundabouts but that in their responses they are asked to also comment on accident statistics and the safety of each roundabout advertisement sign proposal;


KBC to allow a single website address � HYPERLINK "http://www.SponsorThisRoundabout.com" ��www.SponsorThisRoundabout.com� provided it is of a reasonable size and typeface that does not distract drivers; 


NCC be asked to set aside a percentage of its revenue income from Keegan Ford Sponsorship for investment in enhancements in the appearance of roundabouts in Kettering Borough; and


NCC work with the Borough Council and Area Forums to proactively seek support for projects that improve the appearance of roundabouts.












