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Date of Publication: 2nd April 2012

EXECUTIVE COMMITTEE

RECORD OF DECISIONS

	Date/Time of Meeting
	In attendance
	Also in attendance
	Apologies
	Declarations of Interest

	
	
	
	
	Executive
	Other
	Officers

	28th March 2012

From 5.00 pm to 5.35 pm


	Cllr Russell Roberts

(Leader of the Council) - Chair

Cllr Derek Zanger

(Housing)

Cllr Ian Jelley 

(Environment)

Cllr Steve Bellamy

(Community and Culture)

Cllr Mary Malin

(Deputy Leader)

Councillor Mark Dearing

(Regeneration)


	
	Cllr Jonathan Bullock

(Communications and Rural)

Councillor Terry Freer

(Planning and Growth

	None
	None
	None

	IMPORTANT NOTE

PLEASE NOTE: Decisions will become effective after 5.30 pm on Tuesday, 10th April 2012 unless a request to call-in the decision has been made by then.  Urgent items are exempt from call-in.

The minutes of the above meeting, after approval, are available on the Council's website at www.kettering.gov.uk 




	Minute No.


	Forward Plan

Ref No.

(if applicable)
	Agenda Item
	LOCAL GOVERNMENT ACT 1972 (AS AMENDED)

	11.EX.99
	-
	-
	

	RESOLVED
	that the press and public be excluded from the remainder of the meeting on the grounds that it involved items of business which included the likely disclosure of exempt information as defined by paragraphs 1-7 of Schedule 12A of the Local Government Local Government Act 1972 (as amended)




	Minute No.


	Forward Plan

Ref No.

(if applicable)
	Agenda Item
	ASSET MANAGEMENT
(This report was considered in private and confidential as it contained information relating to the financial or business affairs of a third party including the authority holding the information.)

	11.EX.100

	-
	5
	

	RESOLVED
	that an investment in the initiative as outlined in the report be approved and that a further report be provided to the Executive.                                                                                                                                                                                                                                                                                                                                                                                                                                                                        


	REASONS
	To support a marketing initiative.


	ALTERNATIVE OPTIONS CONSIDERED
	Not to support the initiative.
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