	B O R O U G H   O F  K E T T E R I N G



	Committee
	STANDARDS
	Item 

A2
	Page 1 of 

	Report 

Originator


	Sue Lyons
	Fwd Plan Ref No:

N/A

	Wards Affected
	All
	5th July 2010


	Title


	MEDIA AND PUBLICITY PROTOCOL


Portfolio Holder: Russell Roberts
	B O R O U G H   O F  K E T T E R I N G



	Committee
	STANDARDS

	Item 

A2
	Page 2 






2. INFORMATION

2.1 The Media and Publicity Protocol attached at Appendix 1 was circulated to all Members of the Council in April following consultation with the Chair of the Standards Committee. The Chair agreed the Protocol and suggested that it become operational immediately. The reason for this was that the Council did not have a Media and Publicity Protocol. There had been some uncertainty from both Members and officers about the rules and their roles and responsibilities when interacting with the media. It was considered necessary to address this promptly due to the forthcoming General Election. Members were, therefore, asked to abide by its terms with immediate effect on the understanding that it would taken through the relevant committee process in due course.  
2.2 It is considered good practice to have a protocol setting out the legal position and clarifying the roles of officers and members when dealing with publicity and the media. 
2.3 It is acknowledged that effective communication is key to developing an understanding of democracy within the local community. Publicity can be used to keep communities informed of the services the Council provides and encourage greater participation.  Councils are, however, bound by more legal restrictions than private bodies when it comes to publicity.  Most importantly councils cannot publish material which appears to be designed to affect support for a political party. The rules are even stricter during election periods. It was for this reason that the protocol was introduced before the general election and without the formal adoption process being undertaken. 
2.4 The Protocol is designed to ensure that the Council complies with the law as set out in the Local Government Act 1986 and the Code of Recommended Practice on Local Authority Publicity. The purpose of the Code is to set out clear principles of good practice regarding the style and content of publicity, and to ensure that communications are effective, impartial and represent a good use of public money. It also sets out how the Council’s media relations operate and clarifies the roles and responsibilities of members and officers.
3.
CONSULTATION AND CUSTOMER IMPACT

Consultation was undertaken with the Chair of the Standards Committee and the protocol has been circulated to staff and members.
4.
POLICY IMPLICATIONS

There are no policy implications. It is good practice to adopt a Communications and Publicity Protocol.
5.
USE OF RESOURCES

         No additional resources are required as a result of the protocol at this time, however, working practices have been varied to take into account the requirements of the protocol. 
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1.	PURPOSE OF REPORT





	To consider and comment on the draft Media and Publicity Protocol.





6.	RECOMMENDATION





That the Standards Committee recommends the Executive approve the Media and Publicity Protocol as set out in Appendix 1.


	








