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2.
BACKGROUND INFORMATION
2.1
Kettering Borough lies within the Milton Keynes and South Midlands (MKSM) growth area and is expected to facilitate growth of some 13,100 homes by 2021.
2.2
Members have made their priorities for infrastructure and jobs-led growth clear – these are the prerequisites of growth. Members have indicated they wish to use the growth agenda to leverage three key and interrelated ambitions for the borough; namely:-

· A better offer for our town centres
· A better education and training offer 
· A better employment offer – high grade, higher density jobs

2.3 The mutually supportive role of these three aspirations cannot be over-stated. The town centre and the skills base will be persuasive to inward investors. Similarly, high grade employment supports a vibrant town centre.
2.4 The Council’s vision is to create town centres that are:
· Characterful
· Distinctive, and
· Fun 

These three key words – enshrined in the Kettering Town Centre Area Action Plan - will help to ensure that the town centre is more than just a place to shop. It will have an experiential offer that encourages visitors to spend time in, and enjoy, our town centre.
3. SUITE 16 UPDATE

Market Place Restaurants
3.1 Children from Brambleside Community Primary School visited the site of the Market Place Restaurants on the 26th May to see the archaeological dig in progress. The dig was a condition of the Planning Approval and was required to support the findings of earlier trial holes, which had revealed little or archaeological interest. 
3.2 The children had a safety talk from the Sisk Site Manager followed by a briefing from the archaeologist responsible for the dig.  They were given brushes and trowels so they could excavate part of the site themselves to understand how Kettering’s Market Place would have looked when buildings occupied the southern edge of the square.  
3.3 They were later taken to the Manor House Museum, to see a model of the Market Place in the late 1700's and to learn more of the history of the town. They also enjoyed ice cream at the Council’s tourist information centre.
3.4 The coming month will see sheet piling commence on site, as the basement starts to take shape. The Children from Brambleside Community School have been invited to return to view the progress on site.

Public Realm Phase 2/3

3.5 Work on the approvals part of the Public Realm project is continuing with Traffic Regulation Orders (TROs) being prepared and submitted to the County Council for approval. The TRO submitted for Market Street includes restrictions on delivery access for the businesses on Market Street, removal of through-traffic, two-way cycle access and a 2 hour window for ‘blue badge’ access. 

3.6 The completion of the detailed final design will allow Balfour Beatty to order the long-lead materials (such as the granite) and commence works in the summer.

4.
POLICY IMPLICATIONS
4.1 The development of the Market Place Restaurants and the next Phase of Public Realm works are both key projects in the Area Action Plan for Kettering Town Centre.

4.2 Over the past 12 months, background work for the next iteration of the AAP has been ongoing. There are four key Technical reports which are to be reported to Planning Policy Committee on the 24th June. These relate to:

· The Cultural Quarter

· Wadcroft

· Soans Yard

· The Station Quarter

4.3 The reports include a high level analysis of the likely form of development in each of the respective quarters/sites and discussions around some of the key infrastructure requirements and delivery methods. They continue the key themes established through the AAP and the Suite programme, namely that:

· Any redevelopment should be characterful to reflect the locality.

· The quality of design must be high.

· Material quality must be high.

· In creating a characterful experience, distinctive zones are advantageous
4.4 The reports do not go so far as to prescribe the sequencing of the delivery of the respective quarters/sites. This will be explored in more detail in a Market Analysis that will accompany the Area Action Plan (Proposed Submission) document.

5.
USE OF RESOURCES
5.1
The next phase of the public Realm works and Market Place Restaurants have significant levels of external bid funding already secured. The contracts for these projects have been let and the funding committed.

1.	PURPOSE OF REPORT





To inform members of progress to date on Suite 16





6.	RECOMMENDATION





	That the Executive Committee supports the continued investment in, and delivery of, town centre projects through the Suite 16.











